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Welcome to the first Sustainability 
Report of Brambati S.p.A.

This report describes to the stakeholders the strat-
egy and the actions that Brambati has implement-
ed in matters of sustainability.
We will lay out for you our future challenges, start-
ing with past and present performance for the sus-
tainable development of the company and its sup-
ply chain.
This first Sustainability Report refers to the year 
2020 and is drafted annually.
Every day we commit to changing tomorrow.
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Letter from the Chairman

The year 2020 was characterised by an emergency, the likes 
of which our generations had never experienced, which af-
fected the entire world, having a strong impact on the pro-
duction system of all countries. The forecasts made for the 
near future are, at times, contradictory.

One thing is certain: the system of relationships between the 
economic actors (enterprises/market) underwent a radical 
change and in the near future, other than adapting our in-
dividual behaviour to this scenario, enterprises will be faced 
with increasingly more complex challenges if they want to 
keep their position on the market.
In this difficult and complex context, and thanks to the fun-
damental support of all staff and collaborators who concretely 
helped to counter the impact of the emergency, Brambati S.p.A. 
was able to contain the negative effects on the economic system: 
although it registered a slightly lower turnover, the operating re-
sult for 2020 was more than appreciable, given the period.

Most importantly, however, in 2020 the Company invested 
resources to strengthen the efforts that started a few years 
ago and which aim to be a concrete expression of our com-
mitment on matters of sustainability.

“Brambati goes green and ethic”

Brambati S.p.A. reached many milestones that serve as proof, 
with this first Sustainability Report, of the progress we made 
and consolidated:
 
• by acceding to the UN Global Compact - as was the case in 

September 2020 - the Company declared its commitment 
to adopting a globally recognised reference framework for 
the development, implementation and description of poli-
cies and practices that pertain to the environment, the com-
munity and relate to governance, to share excellent practic-
es in an effort to develop concrete strategies and solutions 
that will enable us to face common challenges, improve our 
company’s reputation and increase trust in our business; 

• the recognition by Ecovadis of our commitment on matters 
of sustainability through continuous comparison with the 
performance of the best companies at global level;

• the confirmation that our Integrated Quality Management 
System was certified in accordance with the standards ISO 
9001 and ISO 14001, a tool that can govern the production 
processes and their impact on the entire production and 
supply chain;
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• the certification SMETA 4-Pillars, geared towards improve-
ment through the application of responsible and ethical busi-
ness practices in the global production and supply chains, 
which is based on 4 different areas: labour standards, envi-
ronmental management, business ethics, health and safety, 
and guarantees that enterprises behave ethically.

 
Over the next year, our Company will continue working on 
its Sustainability challenges by:

• dopting an Organisation, Management and Control Model 
pursuant to (It.) Legislative Decree 231 which strengthens 
the commitment with regard to ethical behaviours and cor-
porate administrative liability;

• obtaining the Legality Rating, a synthetic indicator of com-
pliance with high standards of legality, issued by the Italian 
Competition Authority (Autorità Garante della Concorren-
za e del Mercato);

• adopting measures for the protection of whistleblowers 
(Directive 2019/1937 on Whistleblowing);

• adopting and transposing in its Integrated Quality Manage-
ment System the provisions of the standard ISO 45001 on 
Occupational Health and Safety.

The drafting of this first Sustainability Report is a significant 
step for our Company, which, for over 75 years, has been 
operating at global level for the construction of automatic 
processing systems for the food industry, and constitutes a 
bridge towards a balanced and ethical future. The efforts of 
Brambati S.p.A. are geared towards guaranteeing sustainable 
growth for future generations, knowing that it can count on 
the value of human capital and on the resources that, every 
day, make it possible for the Company to successfully face 
challenges and obtain positive results.
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For 75 years, the excellence of an 
Italian company around the world

Brambati S.p.A. treats its family tradition with respect while 
also looking to enhance it in an innovative way, in the knowl-
edge that research and development, integration and  atten-
tion to current issues regarding sustainability are basic to a 
viable, lasting future .

Tradition 
The story of Brambati begins in 1928, when Francesco Bram-
bati started designing the first machinery for mills. In the 
1960s the company became an important player in the inter-
national food industry.

Innovation
Starting with the vast experience obtained in the milling sec-
tor, the company stood out by its constant ability for innova-
tion and the search for advanced solutions.
The third generation brought high levels of technical spe-
cialisation and entrepreneurial vision, which helped a con-
tinuously growing structure that designs and manufactures 
increasingly technologically advanced systems to climb to 
the top of the list.

Integration
Each system is a design that incorporates technology, engi-
neering and computer science. The systems are “turnkey” 
with computerised automation, where each piece of soft-
ware is studied based on the needs that the Customer has 
expressed, with particular attention to consumption savings 
and the impact on the environment.

Made in Italy
The 10,000 sq.m. plant is located in the region of Oltrepò 
Pavese, at a distance of a few kilometres from the A7 a 
nd A21 motorways.
The Brambati supply chain is an expression of Italian excel-
lence in mechanics and mechatronics, being 99% made in 
Italy, with the majority of suppliers being located near the 
company’s headquarters. 

For 75 years, our values  
on 5 continents

Sustainability Report4 BRAMBATI



The figures of  
Brambati S.p.A.

2020 turnover over

€30.000.000

Employees in 2020:

approx. 120 
Internal mechanical, electrical and elec-
tronic/software design, production, testing, 
installation

Supply chain made in Italy/EU at 

99%
Supply sectors: coffee and roasting, baker-
ies, pasta factories, food and confectionery 
industry, non-food granular materials

Brambati has sold to

50 countries
The Export share is 

76%

10,000 sq.m. 
occupied by offices, production areas and 
logistics

approx. 70% 
of the company’s energy needs are met by a 
photovoltaic system
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Tailor-made turnkey  
automatic systems

Brambati S.p.A. is a leading company and mainly supplies the 
following industries: 
• FLOURS
• PASTA
• COFFEE
• FOOD/BAKERY
• NON-FOOD GRANULAR MATERIALS

Each Brambati system is a design that incorporates tech-
nology, engineering and computer science. The systems are 
“turnkey” with computerised automation, where each piece 
of software is studied specifically to guarantee the most ef-
ficient management, based on the needs that the Customer 
has expressed.

Brambati is a leading company in technological innovation 
for storing, weighing, cleaning, transport, dosing, and han-
dling systems for all raw materials of the food industry.

Brambati offers a wide variety of highly specific products, to 
precisely meet the standards required by the various markets.

The quality of a processing operation relates to the evolution 
of the systems but, first and foremost, to the end quality of 
the product being processed.

The Brambati systems are on the side of the customer  
in every sense, combining production needs and environ-
mental performances.

Complete systems for coffee processing. From loading 
green coffee to feeding the packaging machines (coffee beans 
and ground coffee).

Raw material dosing and handling systems for pasta factories, 
confectioneries, the plastics and pharmaceutical sectors.
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Technology & Sustainability

La nostra società si prefigge di ottimizzare i pro-
cessi e gli impianti sviluppati al fine di rendere min-
imo lo spreco di risorse, l’impatto ambientale ed al-
tresì i fabbisogni energetici delle varie lavorazioni 
a cui si rivolge.Con tali presupposti, siamo in grado 
di offrire impianti che tutelano la ns. clientela sotto 
tutti gli aspetti, coniugando esigenze produttive 
e prestazioni ambientali, con pieno recepimento 
del concetto di B.A.T., ossia le cosiddette migliori 
tecniche disponibili secondo il D. Lgs 372/99 che 
recepisce la Direttiva Europea 96/61/CE.
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Excellence in the world

Brambati brings the excellence made in Italy to the world.
In 75 years, Brambati S.p.A. has become an international 
company, present in 5 continents around the world, and can 
count on a technical/commercial and logistics chain in Aus-
tralia for the management of orders originating from Asia 
and the Pacific region.

Brambati S.p.A. has always been focused on the Customer; it 
operates in the B2B sector with various customer targets: from 
large multinational companies to Italian and foreign SMEs.

The variety of markets, cultures and approaches has in-
creased the level of flexibility and versatility inside the cor-
porate culture.

The Customers recognise that the contribution to the cre-
ation of value is of utmost importance for the company and 
the interaction with the Customer takes on the characteris-
tics of consultancy, where a trust-based relationship is fun-
damental. We prioritise the safety of customers, the trans-
parency of information and compliance with the regulatory 
framework on products and services.

This is why Brambati S.p.A. has set up the Integrated Qual-
ity Management System (IQMS), the Code of Ethics and 
conduct, the Quality policy and periodic checks and audits, 
both internal and with regard to suppliers along the produc-
tion and supply chain.

We have a presence in 70 countries.

EUROPE
Albania, Belgium, Bosnia and Herzegovina, Bulgaria, France, 
Germany, Greece, Hungary, Iceland, Ireland, Italy, Latvia, 
Macedonia, the Netherlands, Northern Ireland, Kosovo, Ro-
mania, Russia, Slovenia, Spain, Switzerland, Turkey, Ukraine, 
the United Kingdom

AFRICA
Algeria, Cameroon, Egypt, Rwanda, Tunisia

THE AMERICAS
Argentina, Brazil, Canada, Chile, Costa Rica, Cuba, El Salva-
dor, Equador, Guadeloupe, Guatemala, Martinique, Mexico, 
Peru, Puerto Rico, USA, Venezuela

OCEANIA
Australia, New Zealand

MIDDLE EAST AND ASIA
China, India, Indonesia, Israel, Japan, Jordan, Lebanon, Ma-
laysia, Oman, Palestine, Saudi Arabia, Syria, South Korea, Tai-
wan, Thailand, United Arab Emirates, Vietnam, Yemen
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Europe

Africa

America

Middle East and Asia

Oceania

Coffee, Pasta, Biscuits, Plastic, Rice, 
Bakery, Baby Food

Algeria - Coffee
Cameroon - Coffee
Tunisia - Coffee
Rwanda - Coffee

USA - Coffee, Pasta
Mexico - Biscuits, Pasta, Coffee 
Venezuela - Biscuits, Pasta, Plastic Coffee, 
Baby Food
Equador - Biscuits, Pasta 
Peru Biscuits, Pasta  
Chile - Coffee
Argentina - Biscuits, Coffee, Pasta 
Brazil - Pasta, Biscuits, Coffee  
Cuba - Coffee
Martinique - Coffee

Jordan - Coffee
China - Biscuits, Coffee
Russia - Coffee, Biscuits, Baby Food
South Korea- Coffee
Vietnam - Coffee, Plastic
Japan - Coffee
Taiwan - Coffee
Malaysia - Biscuits, Coffee
Indonesia - Coffee

Australia - Coffee & Pasta
New Zealand - Coffee
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Brambati Asia

Constant research and innovations applied to the many sys-
tems designed and built over the last 75 years have endowed 
us with great experience in the different sectors of the food 
and coffee industry, making it possible for the Group to be 
among the top leaders in the sector worldwide.

In the 2000s, Brambati S.p.A. consolidated its position on 
the Australian market and, in 2012, it established Brambati 
PTY LTD in Melbourne, with a showroom and a local tech-
nical support centre.

The Melbourne establishment provides reliable and fast ser-
vices to all Australian and Asian customers, from mechanical 
to electrical and electronic support, help with software, new 
installations, inspections and checks, extraordinary opera-
tions and commercial quotes.

Australia’s food industry is one of the most important and de-
veloped industries in the world; in particular, the food sector is 
the most important industry in Australia, accounting for more 
than 4% of the nation’s GDP, 21% of total sales and service in-
come, and employing 18% of workers, approximately 227,000 
people. The government policies that support and provide in-
centives for the sector and protect product safety make Aus-
tralia a very attractive country for potential investors in the 
food sector, in any of the four sections that make it up:

• production of raw materials for the food industry (crops 
and fishing products);

• processes for the transformation of the raw materials in 
finished products;

•  distribution of the products on a diverse series of chan-
nels;

•  import and export of raw materials and finished products

The growth of the world’s population and the changes in eat-
ing habits will, according to forecasts, lead to an increase in 
demand by 77% in 2050; in developing countries this demand 
will be twice as high.

The Australian Project

The Australian project has the following goals:
•  increasing the loyalty of current customers;
• acquiring new customers;
• increasing the brand’s visibility;
• increasing the market share;
• improving the approach to the  

Asian/Pacific market.
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Currently, the Brambati Asia office offers sales, after-sales, 
maintenance services, spare parts throughout Australia 
and New Zealand, while there is the possibility of extending 
the services to Asia if there is a need.
Thanks to its local team, it can provide services and spare 
parts directly to the market of reference, reducing waiting 
times for the customers of the Asian and Australian markets.

The Services of Brambati Asia

Mechanical installation 

Maintenance 

Testing supervision 

Remote assistance

Breakdown service and spare parts
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Accession to the Global Compact

Brambati S.p.A. acceded to the Global Compact in 2020, con-
firming its will to make an effort for the community and for 
the environment with regard to its business activities.
Specifically, the Global Compact encourages enterprises 
around the world to create an economic, social and environ-
mental framework that can promote a healthy and sustain-
able global economy, that guarantees all players’ opportunity 
to share its benefits.

The companies who accede to the compact must share, sup-
port and apply in their own sphere of influence a set of fun-
damental principles that are universally shared, since they 
derive from the Universal Declaration of Human Rights, 
from the ILO Declaration, from the Rio Declaration, and 
from the United Nations Convention against corruption. 
In this scenario, the business sector plays a central role for 
the purposes of achieving the Sustainable Development 
Goals of the United Nations for 2030, in its guise as main 
driver of economic development.

Enterprises around the world, of all sizes and in all produc-
tion sectors, are called upon to make an important contribu-
tion to the SDGs era through new responsible business mod-
els, investments, innovation, technological development and 
the activation of multi-stakeholder collaborations.

Innovation is, in fact, the key element for business: that 
means that the companies can and must search for the ideal 
combination of (product, service or process) innovation and 
sustainability, with the aim of developing, with the use of 
innovative technologies, new solutions that are sustainable 
and in line with the SDGs.

Global Compact Network Italia (GCNI) is the body that co-
ordinates the United Nations’ Global Compact in Italy and 
that supports Italian companies with integrating the Ten 
Principles into their strategies and operations, and in help-
ing achieve the Sustainable Growth Objectives set forth in 
the Agenda 2030.
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Awards and Certifications

ISO 9001:2015
The standard specifies the requirements of a quality management 
system when an organisation: a) needs to prove its ability to regu-
larly supply products or services that fulfil the customer’s require-
ments and the applicable mandatory requirements; and b) aims to 
increase customer satisfaction through the effective application of 
the system, including processes for the improvement of the system 
itself, and ensure compliance with the customer’s requirements and 
applicable mandatory requirements.
Issued on 18 October 2019 
Cert. no.: 9115.SCIE

ISO 14001:2015
The standard specifies the requirements of an environmental man-
agement system that an organisation can use to develop its envi-
ronmental performance. The standard is intended for an organisa-
tion that wishes to manage its environmental responsibilities in a 
systematic manner that contributes to the environmental pillar of 
sustainability. 
Issued on 28 November 2019
Cert. no.: 2040.2019

ECOVADIS
EcoVadis provides the leading solution for sustainability monitoring 
in global supply chains.
Using innovative technologies and skills in the field of CSR (Cor-
porate Social Responsibility), Ecovadis helps companies to adopt 
sustainable practices.
Issued in August 2020

INDUSTRIA FELIX
In addition, the Industria Felix award recognised Brambati S.p.A. as 
the best Under 40 company in the province of Pavia for its manage-
ment performance and financial reliability.
The award was conferred in 2018 and then renewed in 2020.

CRIBIS Prime Company
The CRIBIS Prime Company certificate is a recognition of great val-
ue, since every year it is awarded to just 5.3% of the over 6 million 
Italian companies. It is attributed using the CRIBIS D&B Rating, a 
synthetic indicator which, based on a statistical algorithm, measures 
the probability of a company generating serious commercial failures.
Issued on 13.10.2020
DUNS Number: 428679641

SEDEX
Sedex is a non-profit organisation committed to increasing the dis-
semination of ethical principles along global supply chains and is the 
largest platform in Europe that collects and processes data on the 
ethical conduct of supply chains. The Sedex methodology has cre-
ated a new procedure (SMETA FOUR PILLARS) to conduct audits 
at its suppliers’ premises that collects best practices regarding the 
conduct of audits in an ethical and social manner.
Issued on 14.12.2018 Cert. no. ZC3631003

“SEAL OF EXCELLENCE” on project Horizon 2020
The “Seal of Excellence” qualification awarded by the European 
Commission to the innovation project consolidates Brambati’s ef-
fort in the search for sustainable technologies.
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Associations

ASSOLOMBARDA
Assolombarda is the association of enterprises that operate in the 
Metropolitan City of Milan and in the provinces of Lodi, Monza and 
Brianza, Pavia.
Its size and representativeness make it the most important associ-
ation of the entire Confindustria System. It expresses and protects 
the interests of over 6,750 enterprises of all sizes, both Italian and 
international, that produce goods and services in all industry sec-
tors. The association protects the interests of the enterprises-mem-
bers in their relations with institutional counterparts and the stake-
holders of the local area that are active in various sectors: training, 
the environment, culture, economy, labour, community. It also of-
fers specialist consultancy services in all sectors that are of interest 
to the companies.
Company code: 38877

ASSOCIAZIONE ITALIANA COSTRUTTORI MACCHINE 
[ITALIAN MACHINERY MANUFACTURERS’ ASSOCIATION]
The Italian Association of Machinery and Plant Manufacturers for 
Food Production, Processing, and Preservation, an expression of the 
Unions of manufacturers of machinery and systems for the food in-
dustry, was established in 2002.
Registration number: 003573

SCA
The SCA (Specialty Coffee Association) is a growing association 
that counts thousands of coffee professionals and organisations in 
over 100 countries around the world among its members. It under-
stands the importance of local knowledge and seeks to connect with 
each member and its resources to improve their opportunities and 
ensure that everyone’s voice is heard on a global stage.
Representing a global experience and talent pool, SCA identifies 
with its Members, works at their side for a better and more sustain-
able future for all and for all businesses - wherever in the world we 
may be located.
Registration number: 1272

Associazione Fabbrica Intelligente Lombardia
[Lombardy Intelligent Factory Association]
Lombardy is the first manufacturing region in Italy in terms of 
turnover and added value, and the fourth in Europe in terms of 
members. Thanks to AFIL, we will build an important critical mass 
around the Intelligent Factory, to better support the growth of Lom-
bardy’s manufacturers and their competitivity.
Partner code: 000398

CEI
The CEI (Comitato Elettrotecnico Italiano - Italian Electrotechnical 
Committee) is composed of Sponsor Members, Partner Members, 
Full Members and Ordinary Members, representing the most import-
ant stakeholders of the sector: Ministries, public and private bodies, 
Universities, research and testing centres, certification bodies, indus-
trial companies, professional orders, sector and cultural associations.
Registration number: 04377 

UNI 
Brambati S.p.A. is a partner of UNI, the Italian Standardisation 
Body, which, with the contribution of all market operators, drafts 
standards, thus making them a true tool for growth, competitivity, 
development, efficiency.

ANIPLA 
ANIPLA (Associazione Nazionale Italiana Per L‘Automazione - Ital-
ian National Association for Automation) was established on 20 
February 1956 on the initiative of the then Chairman of UNI, Mr 
Carlo Rossi, engineer, and other scholars. The association, which is a 
non-for-profit body, aims to encourage and disseminate in Italy the 
knowledge, study and application of Automation in all its various 
technological, economic and social aspects. 
Member since 2020
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Governance, Ethics and Integrity

The Corporate Governance of Brambati S.p.A. is character-
ised by high transparency and fair management standards. 
The governance system is geared towards maximising value, 
controlling business risks, and maintaining and developing 
trust-based relationships with the stakeholders, as well as 
protecting and safeguarding the environment.
The Governance of Brambati S.p.A. is based on the tradi-
tional model and envisages:

• the Meeting of Shareholders;
• the Board of Directors;
• the Board of Statutory Auditors.

The main Governance tools available to the Company are:

• the Articles of Association;
• the Code of Ethics;
• the certified Process Management Systems and the specif-

ic certifications issued by third parties.

By July 2021, Brambati S.p.A. will adopt an Organisation, 
Management and Control Model pursuant to (It.) Legisla-
tive Decree no. 231/01. Since 2019, the company has also had 
an internal Quality, Ethics and Environment department. 
The Code of Ethics is the expression of all rights, duties and 
responsibilities of Brambati S.p.A. towards its stakeholders.

The Code of Ethics

The goal of the Code of Ethics is to inform all activities
of Brambati S.p.A. towards criteria of compliance with the 
mandatory rules and regulations, loyalty, professional com-
petition and economic efficiency in internal and external 
relationships, in order to encourage uniform standards of 
behaviour that aim to meet the needs of its stakeholders 
and consolidate its positive reputation. The Code of Ethics 
guides the interpretation of all rules and regulations that 
govern the Company’s activity. In addition, the Code sets 
the guidelines to be followed in implementing (It.) Legisla-
tive Decree 231/01 that governs the administrative liability 
of legal entities.

All directors, employees, associates, consultants must com-
ply with the rules and regulations of the Code when per-
forming their tasks.
Brambati S.p.A. undertakes to disseminate the Code of Eth-
ics, to periodically update it, to make available all possible 
tools that encourage the Code’s full application, to perform 
checks following all reports regarding the violation of the 
code’s provisions, to assess the facts and to consequently 
implement - in the case of an ascertained violation - ade-
quate sanctions.
In no case may furthering the interest of the Company or 
advantages therefor justify behaviour that does not comply 
with the principles contained in the Code.a
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The value chain

All actors of the value chain are fundamental for Brambati, also 
with regard to its dream of making the agri-food production and 
supply chain fully sustainable: people, the environment and the 
company coexist and collaborate to create higher value for so-
ciety. Brambati S.p.A. believes that maintaining a constant and 
solid relationship with all its stakeholders is very important.
A relationship based on continuous dialogue and on active in-
volvement is the expression of the responsibility of the com-
pany towards the community with which it reacts.

INSTITUTIONS AND AUTHORITIES
European Commission, Ministry of Economic Development, Re-
gion of Lombardy, Province of Pavia, Confindustria, Assolombarda.
The company is an active participant in discussion tables and 
always maintains the dialogue with the institutions and authori-
ties, both locally and at national and international level.
It pays extreme attention to changes in the legislation, as proven 
by the policies that have been integrated to increase personnel 
well-being and improve the company’s environmental impact.

CUSTOMERS AND INDUSTRY
The world of coffee, the food industry with a focus on flours 
and bakery, the world of non-food granular products, enter-
prises in search of innovative partners with an eye on sustain-
ability. The company has always focused on the Customer; it 
operates in the B2B sector with various customer targets: from 
large multinational companies to Italian and foreign SMEs.
The variety of markets, cultures and approaches has increased 
the level of flexibility and versatility inside the corporate cul-
ture. The Customers recognise that the contribution in the 
creation of value is fundamental for the company.

EMPLOYEES AND INTERNAL TEAM
The company employs approximately 120 employees, in ad-
dition to stable collaborators for a total number of approxi-
mately 150 people.
The contribution of the human factor for the creation of value 
is fundamental for a company that builds turnkey systems with 
a high level of customisation, from the engineering stages to 

the production/workshop activities and all the way to the in-
stallation, testing and Customer training stage. Elements such 
as loyalty to the company and a team spirit are characteristics 
of the behaviour of most collaborators. Interaction with the 
Customer takes on a character of consultancy, where a trust-
based relationship is of fundamental importance.

RESEARCH AND INNOVATION
The world of research and universities play a central role in 
the sector’s constant innovation.
For example, the company is, together with the University of 
Pavia, developing research and development projects for in-
novative products and services. The engineering department 
of Brambati S.p.A., in particular, is working with the Universi-
ty to model the production data of roasting systems and cre-
ate predictive models of the processing cycles.
Together with the university spin-off supplier Alens, Brambati 
S.p.A. is working on consultancy with regard to environmental 
matters, to monitor, support and study the degree to which the 
use of electrical, thermal and water resources can be improved.
The company is also assessing the launch of a project relating 
to the Zero Carbon Target to be implemented at corporate level

LOCAL AREA AND COMMUNITY
The company is located in Lombardy, in the province of Pa-
via, in a mainly agricultural area, with a small number of in-
dustries. The presence of few companies of a similar/larger 
size creates an even greater need for a correct placement and 
dialogue between the company and the local stakeholders, 
from the Municipality of Codevilla to the neighbouring Mu-
nicipalities and the main sector associations.
In the local area there are many suppliers of materials and 
services to Brambati S.p.A., that form part of a complex of 
related activities that has a positive impact in terms of cre-
ation of wealth.

PARTNERS
The partners and shareholders represent trust in the compa-
ny’s economic/financial performance, with the view to sus-
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tainable development. Brambati S.p.A. has, more than once, 
been the recipient of the CRIBIS Prime Company and Indu-
stria Felix awards, in recognition of its financial reliability.

BANKS AND FINANCIAL BACKERS
The strong element of foreign operations and activities for 
projects/orders - which are sometimes very large - requires 
close and specialised cooperation with the world of credit 
and finance, starting with banks and insurance companies.
Recent years have seen an increase in the need to improve the 
visibility and rating of all operators of the financial communi-
ty, including credit assessment institutions that perform full 
evaluations of financial and non-financial performances, of 
which sustainability is one.
In this sense the company has chosen to become a member of 
the Elite platform of Confindustria/Italiana Stock Exchange/
Bocconi University.

BANKS AND FINAN-
CIAL BACKERS

LOCAL AREA AND 
COMMUNITIES

SUPPLIERS AND 
VALUE CHAIN

PARTNERS

RESEARCH AND 
INNOVATION

EMPLOYEES AND 
INTERNAL TEAM

CUSTOMERS 
AND INDUSTRY

INSTITUTIONS 
AND AUTHORITIES

SUPPLIERS AND VALUE CHAIN
The company works with over 100 stable suppliers, located 
mainly in Northern Italy, many of which are to be found in 
Lombardy and in the province of Pavia.
From a sustainability point of view, monitoring the supplier 
chain is of critical importance, especially in the case of spe-
cial processing operations, such as the processing of materi-
als, painting/sandblasting and the production or marketing of 
oils and lubricants for mechanical machine parts.
The power of influence on suppliers is a variable that depends 
on the economic and strategic relationship between custom-
er and supplier, also where sustainability is concerned. The 
audit policy that was launched recently is obtaining results 
in terms of higher levels of integration and alignment of the 
supply chain with critical/strategical suppliers.
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The materiality matrix

A sustainability report must surely quote the materiality analy-
sis, a tool that makes it possible to identify the environmental 
and social priorities that are most important for the stakehold-
ers of Brambati S.p.A. with regard to its business strategy. The 
qualifier “material” applies to those factors that have a positive 
effect on the economic, social and environmental performanc-
es and that can influence the stakeholders. The contents of the 
materiality analysis are classified in accordance with the GRI 
(Global Reporting Initiative) international accounting standard.
The materiality analysis that was performed takes into ac-
count the elements that are most critical for Customers, em-
ployees/collaborators and the local area and is the fruit of 
a constant and continuously updated process of comparison 
with the most representative figures in the various categories. 
Where Customers are concerned, as it works in a B2B con-
text, Brambati S.p.A. deals with a relatively low number - in 
the hundreds - which is why a trust-based relationship and 
an attentive ear form a fundamental part of the commercial 
relationship with them. Similarly, the fact that the business is 
family-run strengthens the close relationship with the em-
ployees and the local area of reference, with a strong two-way 
relationship between these subjects and the company.

Below please find the points that are most relevant for the 
company and the stakeholders:

• Customer satisfaction
• Customised manufacture of systems
• Process and product innovation
• After-sales customer support
• Quality products and services
• Occupational health and safety
• Responsible management of the supply chain
• Focus on local communities

In all these contexts, the company has chosen to adopt an 
approach that goes beyond simple compliance with the law, 
activating concrete actions for the improvement of product 
quality, the technical training of personnel and the voluntary 
certification of the company’s economic, financial, manage-
ment and environmental performances.
That is why we are able to speak of Brambati S.p.A. as a com-
pany with a focus on all-round sustainability, be it eco-
nomic, environmental, people-related or social.

 IMPORTANCE FOR OUR COMPANY

AV
ER

AG
E 

IM
PO

RT
AN

C
E 

FO
R

 O
U

R
 S

TA
KE

H
O

LD
ER

S

THE MATERIALITY MATRIX

Focus on local communities
Occupational Health and Safety

Responsible management of the supply chain

Customised manufacture of systems

Process and product innovation
Customer satisfaction

Quality products and services
Policies and procedures for the control of

unlawful behaviour Re-use and recycling After-sales support
Waste management

Corporate welfare Consumption of raw materials
Energy consumption

GHG emissions

Training and development

Hazardous substances
Technologies to reduce consumption and emissions

Reducing wastage

Risk management
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Towards a sustainable  
development

Sustainability is the set of corporate policies that make it pos-
sible for an enterprise to pursue a virtuous combination of 
the three dimensions of sustainable development:

•  Environmental sustainability: guaranteeing the availabili-
ty and quality of natural resources;

•  Social sustainability: guaranteeing quality of life, safety 
and services to citizens;

•  Economic sustainability: guaranteeing economic efficien-
cy and income for enterprises.

Sustainability also makes it possible to integrate the protec-
tion of the environment and people in the business strategy, 
processes and products, all the way down the production and 
supply chain, with the long-term goal of generating value. As 
far as Brambati S.p.A. is concerned, these three dimensions are 
of fundamental importance for laying strong foundations for a 
sustainable future development vis-a-vis all stakeholders.

The Sustainable Development Goals to which Brambati 
S.p.A. has committed in the recent past are as follows:

Goal 2: End hunger, achieve food security and improved 
nutrition and promote sustainable agriculture
With its products/services, Brambati S.p.A. is part of the agri-
food production and supply chain; its products, i.e. systems 
and machinery for the processing of raw food materials, such 
as flours, food ingredients and green coffee, make it possible 
to produce end products such as pasta, biscuits, snacks and 
roasted coffee, food that finds its way to the markets of the 
entire world by foodstuff-producing Customers.

Goal 3: Ensure healthy lives and promote well-being for 
all at all ages
Brambati S.p.A. works on the research and development of 
new solutions that improve the hygiene of food products, es-
pecially by using new materials and processing operations and 
by improving the roasting and grinding processes. As far as its 
collaborators are concerned, it works constantly to give priori-
ty to safety in all production, logistics and worksite operations.
The trends in the numbers of accidents, their frequency and 
gravity have been constantly decreasing in the past 4 years. 
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The mandatory aspects of the regulatory framework on occu-
pational safety must be complemented by continuous aware-
ness raising, monitoring and training.

Goal 4: Ensure inclusive and equitable quality education 
and promote lifelong learning opportunities for all
In the last three years, Brambati S.p.A. has increased personnel 
training activities, especially on technical matters and issues 
pertaining to quality/environmental sustainability.
Each year, the company drafts an employee training plan with a 
list of the courses and activities to be carried out, which is sub-
ject to revision, also based on the participants’ feedback. The 
company will continue working to achieve this goal, increasing 
the use of webinars and training managed with remote tools.

Goal 5: Achieve gender equality and empower all  
women and girls
In the last 5 years, Brambati S.p.A. has increased the number 
of women employees compared to previous years. Tradition-
ally, not many women work as mechanical engineers for in-
dustry; those who do work in the industry usually perform 
administrative tasks. This aspect is undergoing big changes: 
nowadays, an increased number of women work as engineers 
and for the procurement and management units and their 
number is expected to increase in the near future.

Goal 7: Ensure access to affordable, reliable, sustainable 
and modern energy for all
In November 2019, Brambati S.p.A. added a new electric ve-
hicle to the corporate fleet as a pilot project; it was confirmed 
in February 2020 and is now a permanent part of the fleet for 
personnel travel on short/medium haul routes. The company 
is working on a project for adding an energy accumulation 
system to the current photovoltaic plant that makes it possi-
ble to use the energy generated in daylight during the night, 
avoiding the less convenient sale to the grid and increasing 
the level of the plant’s energy autonomy.

Goal 8: Promote sustained, inclusive and sustainable eco-
nomic growth, full and productive employment and de-
cent work for all
The company is pursuing an economic/financial and capital-
isation strategy that is in line with sustainability principles. 
The increase in turnover that has been achieved in the past 
5 years is the result of the improvement of the ROI and the 
improvement of the financial position. The current corporate 
result bonus is a proportional reward based on the results of 
the gross industrial margin and the personnel’s presence rate.

Goal 9: Build resilient infrastructure, promote inclusive 
and sustainable industrialization and foster innovation
Brambati S.p.A. encourages the use of renewable energy 
sources to reduce CO2 emissions and pollution, also through 
the energy efficiency of the systems it produces. It also devel-
ops innovation, transforming the products, services, produc-
tion processes and internal management in accordance with 
sustainability criteria.

Goal 12: Ensure sustainable consumption and production 
patterns
Brambati S.p.A. has dedicated important resources and ac-
tivities to analysing and improving its environmental man-
agement system. The environmental analyses carried out, 
as envisaged by the certification ISO 14001 2015, constantly 
monitor all aspects of corporate activity.
The company’s production and logistics processes produce a 
significant amount of waste; waste packaging, ferrous/metal-
lic residues and oils/solvents account for the highest percent-
ages. The environmental analysis assessed the impact and led 
to the drafting of an improvement plan, with an intervention 
schedule, to be reviewed and re-examined on an annual basis.

Goal 13: Take urgent action to combat climate change and 
its impacts
In the past 5 years, Brambati S.p.A. has activated a system 
for monitoring the consumption of the plant’s main fixtures: 
electricity, thermal energy and water.
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For all these types, the company made investments/effected 
improvements that make it possible to reduce consumption, 
accompanied by awareness raising and management im-
provement interventions. Specifically in order to reduce the 
consumption of electricity, the company implemented new 
LED lighting systems for approximately 30% of all lighting; 
where thermal energy is concerned, it replaced 50% of boilers 
with new condensing boilers and, when it comes to water, it 
renovated the supply and piping system at the plant.

Goal 17: Strengthen the means of implementation and revi-
talize the global partnership for sustainable development 
Brambati S.p.A. has brought its social responsibility strategy 
in line with the Sustainable Development Goals (SDGs), mak-
ing them a part of corporate culture, and identified the SDGs 
that relate to its business in order to treat them as priorities, 
with the intention of accounting for the company’s contribu-
tion to sustainable development. Furthermore, it has launched 
campaigns to raise awareness among employees and promote 
participation, opening an internal channel for the submission 
of suggestions and ideas. Lastly, the partnerships with research 
bodies make it possible to concretely express sustainable inno-
vation along the production and supply chain.
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Brambati first dipped its toes in the world of environmental sus-
tainability back in 2009, when the company’s challenges no lon-
ger pertained exclusively to economic/financial results but also 
to the management of its impact and the external effects of the 
production activity.
The company thus identified three high-priority action areas, 
to be used as stepping stones to make a difference for the Planet. 
They are as follows:

•  Making establishments more sustainable in order to in-
crease the well-being of employees, reduce the company’s 
impact on the local area and guarantee customers a com-
mitment to the environment.

• Promoting more sustainable procurement so as to facili-
tate green change along the entire procurement chain and 
to guarantee a green service to customers.

•  Investing in eco-Innovation in order to find new solu-
tions to be applied to the industry that will make it pos-
sible to respect the environment and make the best use of 
resources.

For the Planet

Making plants  
more sustainable
Since 2009, Brambati S.p.A. has made an effort to introduce 
solutions for the reduction of the establishments’ impact on the 
local area, increase sustainability and employees’ quality of life 
and well-being.

2009
• Implementation of the systematic monitoring of electricity and 

methane consumption and control of monthly consumption and 
checks of utility bills, with annual forecasts and monthly checks 
of the estimated consumption → prompt identification of anom-
alous consumption.

• Renewal of the photocopier fleet, introduction of network scan-
ners → incentive for the digitisation of documents and raising 
awareness with regard to reducing the use of paper and toner

2011
• Construction of the photovoltaic plant (with building integration 

for a total of 199 kW of peak power, approximately 1,600 sq.m. of 
panels, annual energy generated 220,000 kWh) → Self-generation 
of clean electricity, preventing the emission of polluting substanc-
es in the atmosphere

• Introduction of insulation and metal covers on the roofs for 
approx. 6,000 sq.m. of roofing → Reduction of heat loss to the 
outside during the winter and reduction of heating in the ceilings 
during the summer, aside from maintenance activities.

• Improvement of the partially renovated water distribution net-
work → Reduction of plant water consumption

2014
• External LED lighting in replacement of the old gas-discharge 

lamps → Reduction of electricity consumption, of maintenance 
activities (replacement of burnt out bulbs) and improvement of 
the lighting level

• Digitisation of the paper archives of the Technical Office (layouts 
and plotter-printed drawings) → Reduction of the quantities of 
flammable materials

• Extension of the Management office building and transition to 
LED lighting → Improved comfort in the offices and a welcoming 
atmosphere for customers

2018
• Internal LED lighting in replacement of old gas-discharge lamps 
→ Reduction of electricity consumption, of maintenance activities 
(replacement of burnt out bulbs), improvement of the lighting level
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• Installation of the cooling system with high-efficiency heating 
pumps in the new office building → Reduction of the establish-
ment’s electricity consumption and increased comfort in the 
rooms

• Improvement of the heating system thanks to the replacement 
of the old, low-efficiency diesel boilers with new, high-efficiency 
methane condensing boilers → Reduction of electricity consump-
tion, emissions, improved comfort in the work spaces

• Improvement of the air conditioning system, installation of a new 
heating pump system in AFL and replacement of old, low-EER air 
conditioning units with new, high-COP and EE ones

2019
• Extension of the separate collection of factory waste to the tech-

nical and administrative offices → Reduced waste mass to be dis-
posed of and a stop to the exploitation of precious natural resources

• Introduction of electric cars to the corporate fleet → Reduction of 
emissions caused by exhaust pipes

2020
• Stipulation of a contract for the purchase of electricity 100% orig-

inating from renewable sources to make all consumption (both 
internal and external) renewable and sustainable. ZERO CAR-
BON TARGET

• Accession to the UN Global Compact Network Italia to contrib-
ute towards reaching the Sustainable Development Goals envis-
aged by the Agenda 2030

• Installation of consumption meters in the switchboards of the 
production departments to monitor and continuously analyse 
individual electricity consumption. The data are analysed in real 
time by a Web Server; it is thus possible to be aware of energy 
consumption, detect failures and diagnose the electrical system, 
attribute costs to departments and orders.

• Purchase of a last generation telehandler to improve the safety of 
operations in the factory and logistics. The machine, connected to 
industry 4.0, is more respectful of the environment.

• Increased frequency of periodic analyses of controls on the ma-
chines of the production system, making for a lower number of 
replacements and optimising the maintenance cycle.

• Relamping of the Mills Department and replacement of old technol-
ogy bulbs with new LED bulbs → Reduction of electricity consump-
tion, maintenance activities and improvement of the lighting level.
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Over time, all these actions made it possible to increase sustain-
ability and reduce the Brambati establishments’ impact on the 
local area and on the employees’ quality of life and well-being.
In addition, the company periodically analyses energy consump-
tion, with the documents Energy diagnosis of the Establish-
ment (2019, 2017), identifying wastage and improvement oppor-
tunities for the reduction of energy consumption and emissions.
The added value for customer lies in the fact that all Brambati 
machines are manufactured with renewable energy generat-
ed by the photovoltaic system, which covers 67% of the com-
pany’s energy needs.

GOAL 1

The construction of the photovoltaic system in 2011 
led to significant energy savings for the establish-
ment, thanks to the use of renewable solar energy.
In particular, we should mention the result 
achieved in the last 3 years, as per the Photovoltaic 
Report 2017-2019, i.e. the savings of approximately 
125 TEP; furthermore, the company prevented the 
emission of 311,756 kg of CO2 in the atmosphere, 
for a total of 8,907 equivalent tall trees.

GOAL 2

The technological interventions to improve the 
equipment made it possible to reduce CO2 emis-
sions by approximately 26% in the period 2017/2019.
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The environmental impacts deriving from Brambati Activi-
ties and Products can be grouped in 3 categories:

1. Direct impacts of the Brambati Production Plant;
2. Indirect impacts of the manufacture of parts or compo-

nents for Machines and Services that pertain to Bram-
bati Activities and Products;

3. Indirect impacts caused by the use of Brambati Products 
by the end users.

In recent years, Brambati S.p.A. has made various invest-
ments and improvements in its Factory, with the aim of re-
ducing the environmental impact of its production, also im-
plementing a system for monitoring energy consumption.

Currently, all electricity originates from renewable sources, 
both self-generated and purchased from the grid; 100% of the 
packaging wood originates from renewable reforestation.

The company has made a lot of progress in terms of reducing 
consumption and reducing emissions. The performances 
and efficiency of Brambati S.p.A. infrastructures continue, 
however, to improve.

The focus on sustainability also translates into electrical 
mobility. Brambati S.p.A. has invested in the construction of 
4 car charging stations, 2 for customers/visitors and 2 for the 
fleet’s electric vehicles, and in the introduction of 2 addition-
al electric/hybrid vehicles in the corporate fleet, 1 commercial 
vehicle and 1 passenger vehicle by late 2022.

In 2020, the energy consumption by Brambati S.p.A. became 
100% green with the purchase and self-generation of energy 
from renewable sources.

2019

From non-renewable sources

From self-generated renewable sources

From certified renewable sources

2020

Total energy consumed (EE+Gas) [Gj]

CO2 total EE+Gas (direct+(indirect=0)) [ton]
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Acting internally by implementing eco-friendly solutions is not 
enough. Nowadays it is necessary to promote and encourage one’s 
stakeholders so that industrial processes do not have an impact 
on the environment and that all actors of the production and sup-
ply chain receive added value. It is a question of supply chain, of 
network. The first step is represented by the Supplier Code of 
Conduct and by the Code of Ethics, with which it is necessary to 
comply in order to enter the production and supply chain.

2015
• UNI ISO 14001. The standard specifies the requirements of an en-

vironmental management system that an organisation can use to 
develop its environmental performance. The standard is intended 
for an organisation that wishes to manage its environmental re-
sponsibilities in a systematic manner that contributes to the envi-
ronmental pillar of sustainability.

2017
• UNI ISO 20400. Sustainable Procurement Policy: Another step is 

represented by the Sustainable Procurement Policy, which aims 
to ensure respect for the Human Rights of employees and of the 
local communities also by suppliers, through various actions: 
the identification and management of negative environmental, 
social and economic impacts along the procurement chain is of 
fundamental importance, as is the commitment to procuring sus-
tainable, ethical and responsible materials, goods and services, in 
accordance with the standard ISO 20400.

2018
• The commitment of Brambati was rewarded when the company 

obtained the certification SMETA 4 PILLARS 2018, for compliance 
with the laws on labour, health and safety, environment conditions 
and ethics, Business practices. Brambati subscribes to the prin-
ciples of the Ethical Trade Initiative (ETI), attested through the 
SMETA (Sedex Members Ethical Trade Audit) methodology. The 
goal is to improve social performance along the supply chain, allow 
for careful management of suppliers, reduce ethical risk and the du-
plication of audits, provide a global procedure in full transparency.

2019
• Brambati S.p.A. formalised and disseminated a document attest-

ing its Environmental Policy, the Corporate Environmental Policy 
Statement, aiming to raise and disseminate awareness on envi-
ronmental matters among employees and suppliers.

Promoting more  
sustainable procurement

• In that same year, the company successfully completed the audit 
for the certification of the Environmental Management System 
ISO 14001. Compliance with the mandatory regulatory frame-
work in Brambati activities was verified and certified. This led 
to the implementation of better, rigorous and systematic checks 
of consumption and risks for the environment and health. Envi-
ronment Management System ISO 14001. Compliance with the 
mandatory legislation relating to the activities carried out by 
Brambati has been formally verified and certified. In this way the 
company implemented better, stricter and systematic controls on 
consumption and risks for the environment and health.

2020
• First communication and marketing campaign on sustainability 

with the goal of raising awareness both internally and along the 
supply chain towards more eco-friendly behaviours and commu-
nicating the actions of Brambati S.p.A.

• Supplier code of conduct, to lay down the rules of conduct with 
which suppliers must comply, with particular focus on compli-
ance with the laws on Human Rights and Sustainability

• Supplier audits to check compliance with the supplier code of conduct
• Performance of LCA assessments and analyses in line with the 

Zero Carbon Target principles, for the reduction of carbon emis-
sions inside the company’s production chain and the supply chain.

• Achievement of CIBIS ESG recognition for sustainability, sup-
ported by CRIF

2021
• Renewal of the CRIF ESG recognition for environmental sustain-

ability to ensure that customers and suppliers are aware of the 
focus on environmental, social and governance-related matters

• Incorporation in the Corporate Policies and communication to 
Customers and Suppliers of the recent accession to the United 
Nations’ Global Compact

This entails cooperation for complying with the principles 
of legality, transparency, fairness, trust and collabora-
tion. Only in this way will it be possible to build a procure-
ment chain that focuses not just on the quality of products/
services, but also on the environment and on people’s social 
and working conditions. The goal is a Supply Chain that is 
economically, socially and environmentally sustainable.
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2015
• The “Seal of Excellence” Horizon 2020 qualification first awarded 

by the European Commission to the innovation project in 2015 
and then reconfirmed in 2016, consolidates the company’s effort 
in the search for sustainable technologies in the field of ecological 
innovation for food production and processing and for the reduc-
tion of the environmental impact.

2016
• The R&D project for the development of innovative projects for the 

reduction of energy consumption and environmental impact and 
creation of the AFL and ACCS began in 2016. Thanks to this project, 
the company developed technologies and small-scale pilot systems 
that reproduce industrial processes, objectively measuring energy 
consumption and product emissions, thus enabling the development 
and selection of the most suitable solutions for each end user.

• Drafting of the guidelines for Ecodesign (UNI EN ISO 14006: 
2011 Environmental management systems - Guidelines for incor-
porating Ecodesign) in Brambati projects, in accordance with the 
international standard ISO 14006 that specifies the guidelines to 
help organisations establish, document, implement, maintain and 
continuously improve their management of Ecodesign as part of 
the environmental management system.

2018
• Establishment of the Advanced Food Lab, the testing labora-

tory that makes it possible to carry out tests on products, pro-
viding a service to users and developers of new technologies as 

Brambati S.p.A. also undertakes to monitor the 
supplier chain, especially in the case of special 
processing operations, such as the processing of 
materials, painting/sandblasting and the produc-
tion or marketing of oils and lubricants for me-
chanical machine parts.

By entering very competitive sectors monitored by 100-year-
old companies, Brambati S.p.A. has turned innovation into 
a point of reference for its corporate policy, thus managing 
to acquire market shares and to consolidate its position on 
the international market. The company still stands out by the 
spirit of its founder, a pioneer who, thanks to his wide tech-
nical knowledge and his rich sensitivity, made improvements 
and brought innovation to the sector. The key to success is 
looking ahead and anticipating trends, offering innovative 
machinery and services that cannot be found on the market, 
and being flexible, fulfilling the customers’ personalised re-
quests. Hence the importance of investing in research and 
development and of innovating. Innovation is the element 
that makes the company competitive but that also enables it 
to have a positive impact on people and on the Planet, indis-
pensable dimensions of sustainable development.

Investing in eco-innovation
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well as to customers, in full control of the environmental impact  
and consumption.

• Brambati obtains the EcoVadis certification, that attests the ap-
plication of good environmental and social practices. Specifically, 
Brambati S.p.A. Group is in the top 17% of Ecovadis companies 
for respect of and attention to the environment and in the top 5% 
for Sustainable Procurement 2018 - 2019 Bronze.

2019
• Brambati adopted and certified the Integrated Quality Manage-

ment System (IQMS) to improve its activity in important sectors 
in terms of general quality of the products and services offered. 
This has also made it possible to manage and reduce the impact 
of its activities on the local area and on the citizens who live or 
work there.

• The efforts made by Brambati led to the renewal of the EcoVadis 
certification in 2019 with an improved, “Silver” qualification. By 
using innovative technologies and skills on CSR (Corporate So-
cial Responsibility) issues, Ecovadis helps companies to adopt 
sustainable practices and provides the leading solution for moni-
toring the sustainability of global supply chains.

2020
• Introduction of EcoDesign and transposition of the certifications 

ISO 9001 and ISO 14001 in the Integrated Quality Management 
System: the effect of the two systems is boosted, reducing the 
complexity of application and monitoring, with consequent im-
proved performances. Moreover, EcoDesign raises companies’ 
awareness of the environmental impact of various solutions and 
facilitates the transition to more sustainable alternatives.

• Presentation of the Brambati S.p.A. innovation project for the de-
velopment of low-energy-consumption technologies and reduced 
emissions to the European Commission Green Deal

• Study of a energy-saving roasting system in collaboration with the 
University of Pavia, based on artificial intelligence to optimise the 
production of roasted coffee reducing the environmental impact.

• Renewal of the Ecovadis Silver certification in August 2020.
• Development of technologies for the transport of assembled ma-

chines, reducing the impact of machinery transport and employee 
travel to assemblies and remote monitoring.
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Advanced Food Lab

In 2018, Brambati launched a testing laboratory at its plant IL 
LAB which led to the birth of the Advanced Food Lab (AFL). 
Thanks to this structure, it is possible to conduct tests on the 
products, offering a service to the users and to developers of 
new technologies.
This is the start of a rigorous scientific method for testing 
the processing operations of food products. The Advanced 
Food Lab is equipped with a pilot system and with certified 
energy consumption measurement systems that make it 
possible to objectively evaluate the products’ energy con-
sumption and emissions and which, thus, enable the compa-
ny to develop and choose the solutions that are best suited 
to each end user. It is a structure that is one of its kind in 
Italy and among the first ones in Europe, where the company 
carries out the research and development of food products, 

processing operations for drying, roasting, etc., with innova-
tion of technological solutions and reduction of energy con-
sumption, for a lower environmental impact.

The laboratory is open to the customers of Brambati who 
can test their own products: not just local companies, but 
also multinationals who will find advanced services. The 
Advanced Food Lab represents an average investment in re-
search and development of between 3 and 5% of turnover, a 
significant value for a country like Italy which invests less 
than 1.5% of the GDP in this field. If, on the one hand, Bram-
bati aims to use the Advanced Food Lab to experiment and 
develop new processes inside the company, the structure’s 
objective, on the other hand, is to create a point of reference 
for the entire industry and the world of science. 

“The idea was born mainly to guarantee higher sci-
entific levels of production processes that only a 
pilot system, that reproduces
the processes of an industrial plant, can make pos-
sible. It is important not just to guarantee the re-
sult but to provide a guarantee of the scientific 
nature of processes and of how to achieve it. And 
this is possible thanks to the presence of a labora-
tory equipped with the latest technology”.
— Vice Chairman Andrea Brambati
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A WINDOW ON TECHNOLOGICAL INNOVATION
The Advanced Food Lab is the expression of the creation of 
an ecosystem between large companies and research and 
training institutions, a strategy that maximises the labora-
tory’s investment. The interaction between manufacturers of 
machines for the food industry, customers and researchers 
leads not just to the performance of laboratory testing and 
analyses (physical, chemical and organoleptic tests on the 
raw materials and on the transformed foodstuffs), but also 
makes it possible to research optimal and customised tech-
nological solutions.

CUSTOMERS
Possibility of taking advantage of a control and analysis ser-
vice at the Advanced Food lab, using their own product,
with the assistance of Brambati technicians who are willing 
to help, with all available last generation instruments.

WORLD OF RESEARCH
The Advanced Food Lab is at the disposal of schools and uni-
versities for use as an example and as a training and informa-
tion centre on processes for foodstuffs and products. It is also 
open to students, with the objective of helping them under-
stand process systems and develop new ones, making it possi-
ble for young ideas to take shape and maybe be implemented.

THE 3 MAIN OBJECTIVES: 
• Research, development and prototyping of 

innovative machines and systems with a low 
environmental impact for the food industry

• Preventive testing on products, requested  
by the customer

• Customer care for global customer support  
and feedback analysis
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Brambati cares greatly for the dimension of social sustainabili-
ty, related to the well-being of the people who interact with the 
company and which is measured in terms of safety, health, dig-
nity and fairness, as perceived by the people.
The company is aware of the importance of proper dialogue and 
the exchange of opinions with the sector associations that pro-
tect the rights not just of employees but also of the industry.
Through the years, Brambati has expended great efforts to 
empower people both inside the company and along the pro-
curement chain. This is proven by the various internal poli-
cies and the certifications received.

Specifically, Brambati S.p.A. is a proud proponent of the prin-
ciples of the Ethical Trade Initiative (ETI), attested through 
the SMETA (Sedex Members Ethical Trade Audit) method-
ology for compliance with the laws on labour conditions and 
ethics, health and the safety of the environment in business 
practices. The EcoVadis certification, for which Brambati is 
qualified as Silver, also monitors the CSR Performance with 
regard to ethics, respect for human rights and workers’ rights:

• Brambati S.p.A. Group is in the top 22% companies identi-
fied by EcoVadis for the manufacture of industrial machinery 
that make a particular effort with regard to workers’ rights

For the People

• Brambati S.p.A. Group is in the top 18% companies identi-
fied by EcoVadis for the manufacture of industrial machin-
ery that make a particular effort with regard to ethics.

Both internally and along the supply chain, Brambati S.p.A. has 
committed to defining and applying social policies, such as:

• The Code of Ethics which has been formulated to ensure 
that the fundamental ethical values of Brambati are clearly 
defined and constitute the basis of the corporate culture, as 
well as the standard of conduct of all its, direct and indirect, 
collaborators in conducting business and in performing ac-
tivities. The principles are: legality, fairness, non-discrimi-
nation, confidentiality, diligence, transparency and loyalty.

• The Supplier Code of Conduct repeats the principles ex-
pressed in the Code of Ethics and aims to build a fully sus-
tainable Supply Chain, therefore also from a social point 
of view. Specifically, it focuses on: business integrity, fair 
competition, protection of intellectual property, rejection 
of forced labour and child labour, diversity and integration, 
fair treatment and balanced working time, freedom of as-
sociation, product quality and safety, occupational health 
and safety, process safety, management of emergencies and 
training on risks, protection of the environment and con-
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servation of resources. As far as suppliers are concerned, 
the introduction of social or environmental clauses in the 
contracts is explicit and indispensable; the contracts also 
contain a paragraph dedicated to Social Responsibility and 
Business Sustainability.

• The Welfare Agreement PWA 2017-2018-2019 and the 
Brambati Results Bonus Collective Corporate Agree-
ment (PDR) are part of the reward and welfare policies 
that aim to recognise the productivity of employees and 
increase their well-being.

• Brambati S.p.A. has created a training plan for all employ-
ees, which it updates with new needs every year. In 2019 
there were 125 hours of general training, with another 195 
being provided in 2020, part of which related to Ecodesign 
and Sustainability. Training hours per capita stand at a to-
tal of 2.3 hours/person (including OHS training).

• Since 2015, the company has set up the Massimo and Fran-
co Brambati scholarships, aiming to concretely support the 
study activities of the children of Brambati S.p.A. employees.

• Purchase of a last generation telehandler to improve the 
safety of operations in the factory and logistics. The ma-
chine, connected to industry 4.0, is more respectful of the 
environment.

The intense focus on the local communities and local ar-
eas was also expressed in the implementation of the OTA 
(Oltrepò Tennis Academy) project.

Key

1. Average number of workers present in one month (calculated as year 
average)

2. Total of hours worked during the year (including overtime + training) 
excluding: holidays/leave/sickness/strikes/absenteism

3. Those that entailed absence from work for more than 1 day (including the 
day of the accident) and which, pursuant to art. 18, paragraph 1 letter r) of 
(It.) Legislative Decree 81/2008 must be entered in the specific register

4. Total of full days of absence from the work for the accidents under point (3)

5. Calculated with the formula: no. of accidents x 100 / no. of workers  
for the year

6. Calculated with the formula: no. of accidents x 1,000,000 / no. of  
hours worked

7. Calculated with the formula: no. of days of total duration accidents x 
1,000 / no. of hours worked

PERIOD TOT. EMPLOYEES OF WHOM MEN OF WHOM WOMEN

Year 2020 116 100 16
Year 2019 117 101 16
Year 2018 116 102 14

HEALTH AND SAFETY
SUMMARY OF ACCIDENTS AT THE COMPANY IN THE PAST THREE YEARS:

Year Workers of  
the Year 1

Working  
hours 2

Number of 
accidents 3

Total  
Duration 4

Incidence
index 5

Frequency
index 6

Gravity
index 7

2020 116 197,427 1 48 0.86 5.07 0.24
2019 117 213,573 0 0 0.00 0.00 0.00
2018 116 216,269 2 25 1.72 9.25 0.12
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Oltrepò Tennis Academy (OTA) was born in 2018 from the 
idea of Fabrizio, Andrea and Cristina Brambati to create a 
Technical Competition Centre for tennis, to help players be-
come professionals. The tennis school of the Oltrepò Tennis 
Academy is made up of a staff of three National Masters and 
a Level Two instructor, two level one trainers and one level 
two trainer; it also offers mental coaching and sports physio-
therapy services.
The Oltrepò Tennis Academy follows and monitors the de-
velopment of all young people who take up this sport, from 
their first steps all the way the most advanced competitions, 
with the most modern, continuously updated, methodolo-
gies. It has established a partnership with SV Tennis Team, 
the new project of Simone Vagnozzi (the trainer of profes-
sionals among the top 100 of the ATP ranking) in San Bened-
etto del Tronto aimed at training professional tennis players 
and shaping young talents.
The Oltrepò Tennis Academy is the technical centre of the 
Province of Pavia and Lodi, located in Codevilla (PV) at a 
strategic location between the great cities of Italy’s north-
west: Milan, Turin and Genoa.

Oltrepò Tennis Academy

OUR VALUES

We help young people express their full potential and not just 
in sports. We seek to raise people who are increasingly more 
aware, because all movements are born from a thought.
We stimulate pupils to actively participate in the lessons and 
to perform self-assessments, with the goal of creating mature 
human beings.
We stimulate young people to “always go above and beyond”, 
to pursue constant improvement without limiting them-
selves and overcoming any obstacles in this path to growth.
We want to raise tennis players, from children all the way to 
professionals, by following a tailor-made path depending on 
age and game level, cultivating and encouraging the athletes’ 
internal world.
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We believe in fair play and in hard work, which always pays 
off. Each individual athlete has their own long-term goal and 
their own long-term path to achieving it. The tournament is 
not a destination, but a rite of passage on the way to growth 
and improvement. We stimulate sports activities also in 
fragile people and we have great faith in sports as an oppor-
tunity for integration, redemption, the discovery of a new 
self-awareness and of a new sense of self-esteem and trust, 
for better all-round well-being.

Oltrepò Tennis Academy, however, is more than that: it is 
also tennis for disabled people. In fact, the centre is per-
fectly equipped with all necessary structures for wheelchair 
tennis, a sport that is becoming increasingly popular and on 
which the Italian Tennis Federation is investing a lot. The staff 
of the OTA includes Daniel Dappino, a tennis master certi-
fied to teach wheelchair tennis, current coach of the athlete 
Mauro Fasano who has the Tokyo Paralympics, the World Cup 
and the European Championships in his sights. In 2016, Mauro 
competed in his first tournaments, rising to the 2nd singles and 
1st doubles positions at the Italian Athletics Championships. It 
did not take long for him to rise in the Italian wheelchair tennis 
rankings, reaching the fourth position in the national ranking 
and the 82nd position in the world ITF ranking.

The new frontier of tennis, 
beyond disability
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Here is Mauro Fasano in his own words: “I started consider-
ing which sports to take up. That’s until I met Daniel Dappino, 
who became my coach and thanks to whom we, together, set 
up a project that gave birth to the Oltrepò Tennis Academy in 
Codevilla”. Not even the coronavirus could dampen the ath-
lete’s desire to act and improve. He says: “Thanks to the organ-
isation of the Oltrepò Tennis Academy I was able to continue 
training. First at home, during the first lockdown, and then at 
the OTA once more, in absolute safety thanks to their metic-
ulous organisation and professionalism. I can only express my 
unending thanks to them”.
Mauro goes on to say: “Sports can absolutely change you. It’s 
very gratifying getting to the circle and finding 100 young peo-
ple in wheelchairs. 

When I started playing, I did 50,000 kilometres by car; now I do 
160 km to reach Codevilla, three or four times a week. I want to 
travel around Italy and the world”.
Mauro’s story also hides a lovely message: “Disability does not 
and should not stop you. I can honestly say that, if there are 24 
hours in a day, I would need 30 hours to do everything I want to 
do. I’m busier now than I’ve ever been”. A new, inclusive and 
professional, tennis frontier is growing alongside the Oltrepò 
Tennis Academy.
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For the Future

Brambati S.p.A. seeks the dimension of economic sustainability in 
its business activities, with a view to sustainable development that 
is able to generate long-lasting growth of the economic indicators, 
income and labour and sustain, over time, the populations, make 
the best use of their local characteristics and allocate resources 
effectively, so that they are equally distributed among them.

Brambati S.p.A. is located in Lombardy, in the province of 
Pavia, in a mainly agricultural area, with a small number of 
industries. The presence of few companies of a similar/larger 
size creates an even greater need for a correct placement and 
dialogue between the company and the local stakeholders, 
from the Municipality of Codevilla to the neighbouring Mu-
nicipalities and the main sector associations.

In the local area there are many suppliers of materials and 
services to Brambati S.p.A., that form part of a complex 
of related activities that has a positive impact in terms of 
creation of wealth.

The strong element of foreign operations and activities for 
projects/orders - which are sometimes very large - requires 
close and specialised cooperation with the world of credit 
and finance, starting with banks and insurance companies.
Recent years have seen an increase in the need to improve the 
visibility and rating of all operators of the financial commu-
nity, including credit assessment institutions that perform 
full evaluations of financial and non-financial performances, 
of which sustainability is one. In this sense the company has 
chosen to become a member of the Elite platform of Con-
findustria/Italiana Stock Exchange/Bocconi University.

In addition, the Industria Felix award recognised Brambati 
S.p.A. - for the first time in 2018 and then again in 2020 - as 
the best Under 40 company in the province of Pavia for its 
management performance and financial reliability.

The chairman of Confindustria Lombardy, Marco Bonometti, 
declared that there is a ned to “Shine the spotlight on virtu-
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ous and high-performing enterprises to promote ethical sus-
tainable development and growth values”, precisely in view 
of sustainable development.

Where economic/financial reliability is concerned, Brambati 
S.p.A. also received, in October 2020, an award of exceed-
ingly high value, the CRIBIS Prime Company. Each year, 
this award is granted to just 5.3% of the over 6 million Italian 
enterprises and is attributed using the CRIBIS D&B Rating, 
a synthetic indicator which, based on a statistical algorithm, 
measures the probability of a company generating serious 
commercial failures. The award was renewed in March 2021.
CRIF ESG certificate for environmental sustainabili-
ty. The ESG assessment is becoming an integral part of the 
credit risk management process, as well as a guiding element 
towards the sustainable development of the Institute itself; 
however, it should not be seen just as an obligation, but rath-
er as an opportunity. In fact, the ESG factors have proven to 

be useful when it comes to enriching business knowledge, 
adding elements that are useful for a more accurate risk as-
sessment, thus providing leverage for business development.

The company is an active participant in discussion tables and 
always maintains the dialogue with the institutions and au-
thorities, both locally and at national and international lev-
el. It pays extreme attention to changes in the legislation, as 
proven by the policies that have been integrated to increase 
personnel well-being and improve the company’s environ-
mental impact. The Sustainability Report aims precisely at 
confirming the commitment of Brambati S.p.A. to all-round 
sustainability and to raising the awareness of its stakeholders 
on sustainability issues.
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Brambati S.p.A. has a history of over 75 years in the manufacture 
of systems and automatic machines for the food sector, specifi-
cally in confectionery, biscuit factories, bakeries, pasta factories, 
baby food and coffee industries. It is a leading company in tech-
nological innovation for storing, weighing, cleaning, transport, 
dosing, and handling systems for all raw materials of the food in-
dustry. The company successfully proposes increasingly more 
evolved technologies that best meet contemporary needs, 
such as the traceability of goods, the precise management of 
processes, the respect for the quality of the materials used, the 
eco-friendly nature of systems.

Brambati offers a wide variety of high-
ly specific products, to precisely meet 
the standards required by the various 
markets. The quality of a processing op-
eration relates to the evolution of the 
systems but, first and foremost, to the 
end quality of the product being pro-
cessed. Brambati knows how to listen 
and reply in a targeted manner to the 
various tastes, to the means of use and 
consumption expressed by the various 
countries in which it operates.

A team at the cutting edge of technologi-
cal research guarantees to Customers the 
most advanced technical solutions, as-
suring maximum production quality with 
particular attention to consumption sav-
ings and the impact on the environment.
The Technical Team designs and builds 
each individual system based on the 
customer’s specific needs. Precise 
design makes each system a “unique 
piece”, every component of which is 
checked and tested in the pilot plant, 
which perfectly simulates each and ev-
ery processing stage.

Brambati carries out constant research, 
also taking advantage of the coop-
eration of important Universities to 
optimise the processes and systems 
in terms of wastage of resources, en-
vironmental impact and lowering the 
energy-related needs of processing op-
erations. The Brambati systems are on 
the side of the customer in every sense, 
combining production needs and envi-
ronmental performances.

Focus on the Customer

Quality Research & Development Innovation
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Assistance is another strong point: 
aside from the training provided  
to technicians, there is an online  
assistance service which directly con-
nects the company’s Operative Centre 
with the system, for the fast identifi-
cation and resolution of issues arising 
during processing.

A worldwide network of specialised 
agents, constantly updated in technical 
apprenticeships, makes it possible to 
satisfy the most disparate needs, stand-
ing by the customer’s side thanks to 
an efficient organisational structure. A 
Brambati system is a guarantee for the 
future: each individual component of 
the system can be replaced, thanks to 
the constant availability of spare parts.

Each Brambati system is a design that 
incorporates technology, engineering 
and computer science.
The systems are “turnkey” with com-
puterised automation, where each 
piece of software is studied specifically 
to guarantee the most efficient manage-
ment, based on the needs that the Cus-
tomer has expressed.

The Brambati network Custom-made Assistance
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The path on which Brambati S.p.A. walks towards sustain-
ability is a daily commitment that is translated on various 
fronts: not just the environment but also people, the commu-
nity, the local area and the value chain.
There are still many challenges and many objectives to reach 
before we get to all-round sustainability that offers long-term 
value. Specifically, Brambati S.p.A. has already taken action to 
develop four directions:

Brambati S.p.A. has made a corporate pillar out of technolog-
ical development in order to preserve its competitiveness on 
the market, proposing cutting-edge solutions, especially where 
sustainability is concerned. The Advanced Food Lab makes 
it possible to conduct tailor-made testing for each custom-
er, adapting the technology to individual needs. An example 
of this development: the new machines for the processing of 
products such as soy and mung beans and other similar prod-
ucts, that are becoming increasingly popular on the market. 
The Advanced Food Lab can also become a reference point for 
the sector’s experts, not just customers but also specialists, es-
pecially when it comes to roasting tests and tastings.

The qualification of activities, environmental and non, is of 
fundamental importance for Brambati S.p.A. This drives the 
company to seek constant improvement and the thorough 
analysis of the details of each step, activity and partnership. 
One ongoing path is now linked to the Specialty Coffee As-
sociation (CSA) and aims to certify the AFL for SCA-certified 
and -attested campuses.

Technological Development

Constant corporate qualification

The sustainability targets  
for the future
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The Brambati network is made up of many stakeholders along 
the value chain, who are given the means or incentivised to 
make their own contribution towards sustainability. There 
is the desire to boost internal processes, through Ecodesign, 
to make them more efficient, where possible. We would like 
to highlight an ongoing project with regard to the reduction 
of the Carbon Footprint related to direct (product/system) 
and indirect (employees) movements of Brambati S.p.A. The 
company is offering incentives for the replacement of the car 
fleet so that it can lower emissions, with a social advantage 
for the local area.

Brambati S.p.A. aims to boost awareness on sustainability 
issues on sensitive markets, certainly starting with Australia 
and reaching as far as France and Northern Europe. Custom-
ers are increasingly demanding and wish to cooperate with 
companies that have made an actual commitment to make a 
difference with regard to work ethics, the value chain and the 
environment. That is why Brambati S.p.A. makes great efforts 
to manufacture low-impact systems, responsibly.

Internationalisation

Making the value chain more efficient

BANKS AND FINAN-
CIAL BACKERS

LOCAL AREA AND 
COMMUNITIES

SUPPLIERS AND 
VALUE CHAIN

PARTNERS

RESEARCH AND 
INNOVATION

EMPLOYEES AND 
INTERNAL TEAM

CUSTOMERS 
AND INDUSTRY

INSTITUTIONS 
AND AUTHORITIES
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GRI indicators
GRI Standard Disclosure Page in 2020 

Sustainability Report
UN Sustainable 
Development 
Goals (SDG)

Omissions/Remarks

General Disclosures

GRI 102: General Disclosures

Organizational Profile

102-1 Name of the organization Cover

102-2 Activities, brands, products and services Pages 3-9-10

102-3 Location of headquarters Back cover

102-4 Location of operations Back cover

102-5 Ownership and legal form Page 3

102-6 Markets served Pages 11-12

102-7 Scale of the organization Page 3

102-8 Information on employees and other workers Page 4 SDG 8

102-9 Supply chain Pages 4-27-28

102-10 Significant changes to the organization and its supply chain Pages 27-28

102-11 Precautionary Principle or approach Pages 21-22-23-24-25-26

102-12 External initiatives Pages 37-38-39-40 SDG 17

102-13 Membership of associations Pages 5-6 SDG 17

Strategy

102-14 Statement from senior decision-maker Page 2

Ethics and Integrity

102-16 Values, principles, standards, and norms of behavior Pages 35-36 SDG 16

102-17 Mechanisms for advice and concerns about ethics Pages 35-36 SDG 16

Governance

102-18 Governance structure Page 4

Stakeholder Engagement

102-40 List of stakeholders engaged Pages 13-14

102-41 Collective bargaining agreements Pages 13-14 SDG 8

102-42 Identifying and selecting stakeholders Pages 13-14

102-43 Approach to stakeholder engagement Pages 13-14

102-44 Key topics and concerns raised Pages 13-14

Reporting Practice

102-45 Entities included in the consolidated financial statements Page 4

102-46 Defining report content and topic Boundaries Pages 17-18

102-47 List of material topics Pages 15-16

102-48 Restatements of information Pages 15-16

102-49 Changes in reporting // First Report

102-50 Reporting period Page 1

102-51 Date of most recent report // First Report

102-52 Reporting cycle Page 1

102-53 Contact point for questions regarding the report Back cover

102-54 Claims of reporting in accordance with the GRI Standards Page 47

102-55 GRI content index Pages 48-49

102-56 External assurance // First Report

Topic Specific Disclosures: Material Issues

Good Governance & Compliance

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-16

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 205: Anti-corruption

205-1 Operations assessed for risks related to corruption // SDG 16 Included in the Model 231 that  
will be adopted by July 2021

205-2 Communication and training about anti-corruption  
policies and procedures

// SDG 16 Envisaged during the  
implementation of the Model 231

205-3 Confirmed incidents of corruption and actions taken // SDG 16 No incidents detected

Product Quality & Safety

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 416: Customer Health 
and Safety

416-1 Assessment of the health and safety impacts of product and 
service categories

Pages 9-10 SDG 2

416-2 Incidents of non-compliance concerning the health and safety 
impacts of products and services

Pages 9-10 SDG 2
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GRI Standard Disclosure Page in 2020 
Sustainability Report

UN Sustainable 
Development 
Goals (SDG)

Omissions/Remarks

Talent Attraction and Staff Retention

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 401 Employment 401-1 New employee hires and employee turnover Page 36 SDG 8

GRI 404 Training and edu-
cation

404-1 Average hours of training per year per employee Page 36 SDG 4
SDG 8

404-2 Programs for upgrading employee skills and transition assistan-
ce programs

Page 36 SDG 4
SDG 8

Respect for Human and Labour Rights

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 407: Freedom
of Association and
Collective Bargaining

407-1 Operations and suppliers in which the right to freedom of 
association and collective bargaining may be at risk

Page 27-28 SDG 8

GRI 408: Child Labor 408-1 Operations and suppliers at significant risk for incidents of child 
labor 

Pages 35-36 SDG 8

GRI 409: Forced or
compulsory labor

409-1 Operations and suppliers at significant risk for incidents of 
forced of compulsory labor

Pages 35-36 SDG 8

GRI 412: Human
Rights Assessments

412-1 Operations that have been subject to human rights reviews or 
impact assessments

Pages 35-36 SDG 3
SDG 8

Occupational Health and Safety

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 403: Occupational Health 
and Safety

403-2 Types of injury and rates of injury, occupational diseases, lost 
days, and absenteeism, and number of work-related fatalities

Page 36 SDG 3
SDG 8

403-3 Workers with high incidence or high risk of diseases related to 
their occupation

Page 36 SDG 3
SDG 8

Waste Management

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 306: Effluents and Waste 306-2 Waste by type and disposal method Pages 19-22 SDG 12

Energy Efficiency and Reduction of Emissions

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 302: Energy

302-1: Energy consumption within the organization Page 24 SDG 7
SDG 12
SDG 13

302-3 Energy intensity Page 24 SDG 7
SDG 12
SDG 13

302-4 Reduction of energy consumption Page 24 SDG 7
SDG 12
SDG 13

GRI 305: Emissions

305-1 Direct (Scope 1) GHG emissions Page 24 SDG 13

305-2 Indirect (Scope 2) GHG emissions Page 24 SDG 13

305-3 Other indirect (Scope 3) GHG emissions Page 24 SDG 13

305-4 GHG emissions intensity Page 24 SDG 13

305-5 Reduction of GHG emissions Page 24 SDG 13

Community Engagement

GRI 103: Management 
Approach

103-1 Explanation of the material topic and its Boundary Pages 15-18

103-2 The management approach and its components Pages 7-8

103-3 Evaluation of the management approach Pages 7-8

GRI 413: Local Communities

413-1 Operations with local community engagement, impact asses-
sments, and development programs

Pages 37-38-39-40 SDG 2
SDG 3
SDG 4
SDG 17

413-2 Operations with significant actual and potential negative 
impacts on local communities

Pages 37-38-39-40 SDG 2
SDG 3

BRAMBATI S.p.A. - Sustainability Report 2020 - GRI Index (Option Core)
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BRAMBATI S.p.A.
Via Strada Nuova, 37
27050 Codevilla (PV) Italy

Telephone: +39 0383 373100
Fax: +39 0383 373078
Technical Office Fax: +39 0383 373114  
E-mail: info@brambati.it
Sustainability e-mail: sustainability@brambati.it 
www.brambati.it

VAT no./tax code 00516930187 - Registered 
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Innovation, Integration, 
Tradition, Brambati.
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